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RECORD LABELS:
THE BIGGEST SUPPORTERS OF MUSIC

The EU’s positive musi environment is the result of years
of investment, hard work, and a passion for developing
talent. Reord labels are at the heart of this work - investing
in new artists, nurturing growth, and showasing musi
aross Europe and on the global stage. This ommitment
has reated an eosystem in whih both ulture and loal
eonomiesan flourish.

Consumer engagement with musi on paid streaming
servies has driven muh of this growth, with labels atively
pushing the boundaries of geography and ulture to help
onnet great musi with new audienes, strething from
loalommunities to fansaross theglobe.

One thing that stands out about European musi is the
sheer diversity of its homegrown talent. Eah European
ountry ontributes something unique and valuable to the
European musi stage. Whether it’s hart-topping hits or
traditional sounds,Europeanartistsaremakingwavesandthe
opportunities forglobal suesshaveneverbeengreater.

One of themost signifiant fators determining the shape
of musi’s future is the use of Artifiial Intelligene (AI). AI in
the servie of artists offers exiting opportunities to amplify
human reativity, fostering true innovation that enhanes
the value of artistry aross Europe. But done wrong, making
human reativity subservient to tehnology, poses great risk
toreatorsandtheir art.

That’s why we needed a strong AI At – one that stops AI
developers from, amongst other things, using musi without
permission and payment. It is now essential that the European
Commission takes ative and effetive steps to ensure truly
meaningful ompliane with the AI At - onsistent with the
spirit and letter of the lawenatedby theEU.

It’s ruial that we ontinue to support strong, forward-
thinking poliies in the EU – driving true innovation, by
proteting artists and human reativity, supporting a
ompetitivemarketplae, and using AI in the servie of artists.
Indoingso,weanseureathrivingfutureformusi inEurope.

INTRODUCTION
Europe is a powerhouse of musical 

creativity and cultural diversity

The European Union (EU) has long been a global leader 
in music, home to an extraordinarily diverse range of 

talented artists from across the region, who champion 
and celebrate a huge breadth of genres and cultures. 

VICTORIA OAKLEY 
CEO, IFPI

This was

30%
of record companies′
annual physical, digital &
synchronisation revenues

In 2O24, record labels invested a total of

US$8.1bn globally
(approximately €7.5 billion)

in A&R and marketing – just two of the
many ways they support the development and

promotion of artists and their music.
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HOMEGROWN ARTISTS SEE STRONG COMMERCIAL SUCCESS IN THE EU
In the EU, an average of 50.9% of traks in a ountry’s year-end top 10were by domesti artists, with a further 7.7%
by artists from other EU ountries. In the rest of the world, the domesti share was 47.2%.

Domestic artists in year end top 10s

EU27

UK

US

25%

46%

52%

Music streaming service subscriber penetration* by region/market: 2024

THERE IS GREAT POTENTIAL FOR FURTHER GROWTH
While the EUmusimarket is performing well, the EU’s streaming subsriber penetration rate is muh lower than those
of other leadingmarkets.

Too Sweet by the Irish
artist Hozier featured
in nine year end 
Top 1Os around the
world – more than any

other track by an
artist from the EU.

Finland, Hungary
and Italy’s

entire year end
Top 1Os were made

up of tracks
by domestic
artists.

EU Restofworld

Domestic Inc otherEUartists

50.9%

7.7%

47.2%

*Penetration is calculatedas thenumberof users of subscriptionaccountsasaproportionof themarket/region's population
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THE ROLE OF 
EUROPEAN 
RECORD LABELS
In today’s competitive
music market, record labels
find and nurture new talent,
supporting an artist to
realise their creative
and commercial potential.

This partnership is the
cornerstone to a broad
music sector, bringing
many component parts of
the ecosystem together.

In 2O24, record labels
invested a total of

US$8.1bn 
globally
(approximately €7.5 billion)

in A&R and marketing –
just two of the many ways
they support the development
and promotion of artists
and their music.

MARKETING 
CAMPAIGNS 

Physical (posters,
billboard), broadcast (TV,
radio) anddigital (social
media, online advertising)

andbrandadvocacy

GLOBAL 
NETWORKING
Industry introductions,

networking,workshops and
song camps

ARTIST 
WELFARE 

PROGRAMME
Mental health support,
wellbeing andpastoral

care

GLOBAL 
DISTRIBUTION

Physical production,
shipping, and

digital licensing and
distribution

BUSINESS
AFFAIRS

Contracts, licensing
negotiations and rights

management

UPFRONT
INVESTMENT

Advances and
development funding

ARTIST
BRAND 

PARTNERSHIPS 
Sponsorships,
endorsements,

brand collaborations

PROMOTION 
AND PR 

Media engagement
(press, TV, radio and

online), playlist pitching
and radioplugging

A&R
DEVELOPMENT

Talent development, songwriting
support, repertoire strategy and

song selection

CREATIVE
DEVELOPMENT 

SERVICES
Visual identity,

artwork, photography
and video content

RECORDING
Studio access,

producing,mixing and
mastering

LEGAL AND 
FINANCIAL 
SERVICES 
Royalty accounting,
transparency and

distribution

CONTENT 
PROTECTION 
Preventing leaks, theft
andother unauthorised

content usage

AUDIENCE 
DEVELOPMENT 

Fan insights anddata,
segmentation and

community engagement

SYNC 
OPPORTUNITIES  

Licensing tracks to film,
TV, advertising and

games

MERCHANDISE 
Design, development and

creationof product

COMMERCIAL
SUCCESS

CREATIVE
DEVELOPMENTPARTNERSHIPARTIST
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EUROPEAN 
POLICY 
MANIFESTO
Music is a powerful force that shapes Europe’s
culture, economy and identity. It brings people
together, reflects our shared history, and helps
define our future. Yet, despite its profound
impact, music often remains undervalued in
EU policymaking. Here are five key areas where
the situation could be improved.

1.   Recognise the vital 
role of music in the EU

2.   Support a competitive 
marketplace for music
in Europe

3. Ensure AI and
creativity grow and 
thrive together

4.   Protect artists’ music

5. Promote strong
copyright in Europe 
and abroad

Recognise the  
vital role of music  
in the EU
Musi should be reognised as a pillar of Europe’s unique
ultural identity and a atalyst for growth: a driver of innovation,
a reator of skilled jobs, an engager of young people, and a
signifiant ontributor to Europe’s global standing. Publi
poliies need to embraemusi not as an afterthought, but as a
fundamental part ofEurope’sultural and industrial fabri.

EU institutions must strengthen their ommitment to
seuring the ontinued growth of the European musi
setor by ensuring that the rules of opyright protetion
and enforement are lear and effetive. This will enable our
industry to keep investing inEuropeanmusiandartists.

The EU should also ondut regular and meaningful
evaluations of the setor’s ontributions to Europe’s eonomy,
soiety and ulture. Measuring musi’s full impat on jobs,
innovation, and youth engagement to support future poliy
deisionsmustbeapriority.

Supporting musi is not only a ommitment to Europe’s
ultural legay, it is a smart industrial poliy that will ontinue to
buildEurope’sreative andeonomi future.

Support a 
competitive 
marketplace for 
music in Europe
A thriving European musi setor depends on a fair and
ompetitive marketplae built on exlusive rights and freedom
of ontrat. These priniples are the foundation for ontinuous
investment and innovation inmusi.

To ensure a healthy musi setor, European poliies must
protet the existing free-market liensing system that allows
artists and right holders to negotiate fairly and seurely with
liensees on the terms of use of their musi. Free market
liensing provides the neessary flexibility to address the
diverse needs of both liensors and liensees, whih is
espeially important onsidering the rapid development of
tehnologies suhasgenerativeAI.

Undermining exlusive rights through new exeptions or
limitations to opyright, or mandatory liensing shemes, would
weaken Europe’s ultural industries by reduing inentives to
reate and invest in reativity. Instead, the EU should fous on
fully implementing existing legal frameworks, inluding those
supporting theenforementof rights.

1 2
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Protect artists’ 
music
The biggest hallenge faing the EU’s musi setor is not
the lak of rules proteting musi, but the lak of effetive
enforement of existing laws. Copyright laws aim to protet
right holders, but without rigorous implementation and
effetive means to enfore them, they annot fulfil their
purpose.

Piray, in all its forms, undermines the funtioning of
the market and threatens artists’ livelihoods. The EU must
ensure full and onsistent implementation of its enforement
framework, providing right holders with effetive tools to
prevent illegal use of their works and reordings. Suh tools
inlude effetive legal injuntions, notie and stay down
systems for online hosting providers (so that previously
removed illegal content does not reappear) and access to
aurate and up to date data from online intermediaries, so
that right holders have the neessary information to take ation
againstopyright infringers.

Meaningful santions for infringements of rights are also
essential. Without effetive enforement, themusi eosystem
annot thrive.

4

Promote strong 
copyright in Europe 
and abroad    
A robust opyright framework protets ultural diversity and
drives eonomi growth, supporting sustainable development
aross markets and regions. By embraing strong opyright
protetion, openness and fairness, Europe an ensure its
own creative sectors remain vibrant, diverse, and attractive to
international talent and investment. It has the opportunity to
showglobal leadershipbypromoting thesepriniples abroad.

5

There are three concrete steps 
the EU can take in this area:

1
The EU’s opyright framework must guarantee
equal protetion for all right holders with no
disriminationbasedonnationality or residene.

The EU must work with its global partners to
ensure that artists from around the world an tour
freely within Europe, without burdensome visa
requirements that restrit their ability to work,

and European itizens’ ability to aess ulture. This must be
reiproated by working to ensure European artists an tour
freely outside the EU, promoting European musi and ulture
around theworld.

2

Protetion for European right holders must extend
beyond the EU’s borders to ensure that European
artists and reord ompanies an benefit from
the global musi market. This inludes insisting on

full and effetive publi performane and broadasting
rights globally, inluding in the US, China, South Korea and
Japan. Seuring strong opyright protetion, in line with the
international treaties, should be a entral plank of the EU’s
tradepoliy.

3

TACKLING STREAMING 
MANIPULATION
There is inreasing evidene that bad ators are using
streamingmanipulation tools to artifiially inflate the ‘plays’
of songs – inluding inauthenti AI-generated songs – on
musi streaming platforms, so that they get paid royalties
by the streaming platforms. This is theft. Streaming
manipulation distorts the market, undermines trust in
digital platforms, and deprives artists of fair reognition and
inome. Takling this form of fraud is essential for a healthy
and transparentEUmusieosystem.

The use of generative AI in this area has exaerbated the
issue, enabling fraud to be onduted at sale and below
the radarofmanydetetion systemsonmusi servies.

Reord ompanies are working to address this. They
ontinue to at against the individuals behind the most-
used sites selling artifiial plays, resulting in illegal servies
in Germany, Brazil and Canada being required to shut
down. They are also working with law enforement bodies
around the world to support their investigations into the
riminals behind these ativities. However, the industry
an make an even greater impat by oming together to
prevent fraud by takling the issue at all points of themusi
valuehain.

Current national laws already offer some tools to
address manipulation, but they must be applied effetively
and onsistently aross the EU. The EU should support
oordinated efforts to detet, prevent, and santion
fraudulent praties, future-proofing regulations to ensure
thatdigital suess reflets genuineultural impat.

Case study:
ACTION IN 
GERMANY 

This was the latest in a series of
ations taken in Germany. Sine
2020, IFPI has obtained preliminary
injuntions against six different
streamingmanipulation servies.

IFPI will ontinue to work on behalf
of its reord label members to prevent
this fraudulent ativity and hope that
our successes in Germany send a clear
message to thosewho ontinue to offer
thesedamaging servies.

Following suessful legal ation
oordinated by IFPI and BVMI, IFPI’s
national group in Germany, in August
2024 the Düsseldorf Regional Court
issued a deision banning the illegal
servie Pimpyourfollower.de from
offering its users the ability to purhase
artifiial plays, views, likes and followers
on various online media platforms
inluding Soundloud, Spotify and
YouTube.
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IFPI is the voieof the reording industryworldwide,
representingover8,000 reordompanymembers
aross theglobe.Wework topromote the valueof
reordedmusi,ampaign for the rights of reord
produers andexpand theommerial usesof
reordedmusiaround theworld.


